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Nowa Newsletter Editor

Chuck Robbins

199 Antelope Dr.

Dillon, MT 59725

Phone: 406-683-9785
Email: crobb@bresnan.net

The NOWA newsletter is published 10
times a year by the Northwest Outdoor
Writers Association, a registered
Washington State nonprofit, tax-
exempt, public supported organization
under IRS 501(c)(3) Code. Newsletter
contributions in the form of craft
improvement articles, photos, member
photo galleries, news items, letters-
to-the-editor, etc. are welcome.
Manuscripts should be submitted on
disc, in the body of email, or as a WORD
or text attachment (please skip the
funky formatting). Deadline: 20th of the

month preceding month of publication.

Nowa Headquarters

Kyla Merwin

Executive Director

NW Outdoor Writers Association
P.O. Box 2625

Wenatchee, WA 98807
541-815-1010
nowa@kmc-media.com
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AMAZING

I sit in a nice house in Zichron Ya’akov, Israel. I am amazed that
not that long ago I was in my house in Bend, Oregon. Modern air
travel is amazing...and surprisingly affordable. Even with the new
restrictions placed on travelers by the air carriers, it is not that bad.
Bad is two months crossing the continental United States, a month
or more on a ship from New York to London, and another two

months walking or riding a mule to Jerusalem.

I still love travel. I'm sixty-six years old and I still get excited
about my traveling. Last year I traveled to Israel and Greece. This
year, I've been to Turkey and now Israel again. I've volunteered in
the IDF via the Sar el program, visited a number of biblical sites,
and tomorrow I travel to Jerusalem. I am simply amazed. I have
my tablet, upon which I write this message. No longer do I drag
around a big laptop...gone too is the netbook. Amazing!

We live in an amazing age with amazing stuff; cell phones, tab-
lets, Bluetooth; iPods, GPS, fast and relatively inexpensive travel,

and much more.

In another three weeks I'll be back in the USA. My travel, for
this episode, will over. In a few months, the COMDEX show will
be opening in Las Vegas to amaze us
even more new and amazing gadgets.

I can’t even think of life without my
smartphone, tablet, and digital camera.
In a few short years, we have been trans-

formed...and that too, is amazing!

..Greg

...Keith Szafranski photo
LAND PROTECTION MANAGER

Pacific Crest Trail Association’s ultimate goal in land protection
is for the Trail to be permanently protected, with the last private
parcels of trail and viewshed placed into public ownership or con-
servation easements. This new staff position will enable the PCTA,
for the first time, to build a dedicated land protection program.
The Land Protection Manager/Director will be an integral part in
establishing the PCTA’s long term vision for land protection and
will allow us to proactively develop and implement a protection
strategy.

For more information and job description please visit:

http://www.pcta.org/2014/pcta-hiring-a-land-protection-manag-
erdirector-25883/

NOWA WEBSITE: Members Only

Our webmaster, Scott Richmond, has added a “Members
Only” section to NOWA’s Website. The user name
is NOWA and the password is bradner. You will find
archives of NOWA's newsletter in the Members Only sec-

tion at this link: http://www.northwest-outdoor-writers-
association.org/memberOnly/memberOnly.php

The password will change on an annual basis, and you

will be sent the new password each year with your renewal.

RICHLAND, WA  MAY 1-3, 2015 SEE YA THERE!
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EXECUTIVE DIRECTOR SEARCH

DEADLINE TO APPLY, NOVEMBER 15

Executive Director

Manage the administration, communications, and finan-
cial affairs of the Northwest Outdoor Writers Association
(NOWA). Provide administrative support for the NOWA
President and Board of Directors. Carry out policies and
procedures as set by the NOWA Board of Directors.

* Administrative Responsibilities
Membership database
Applications for new members and member
renewals
NOWA Conference assistance
NOWA Conference site selection assistance
NOWA Annual Meeting

* Communications Responsibilities
Promote NOWA and represent its best interests
NOWA publications oversight: newsletter and
membership directory
Actively recruit prospective NOWA members
Cooperative professional relationships

« Financial Responsibilities
Assumes the position of Secretary/Treasurer
Develop an annual budget
Process timely payment of invoices
Collect annual membership dues and all other
revenues.
Provide accurate financial reports

e Other Duties as Assigned

Stipend
$10,000 per year and $50 per month office equip-
ment/software allowance

Resumes to serve as applications; for more infor-
mation or to apply contact NOWA President, Greg
Gulbrandsen, 2184 NE Meadow Lane; Bend, OR
97701,; W: 541-280-3035 C: 541-280-3035;
cascade@bendcable.com
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0 DO IN RICHLAND, WA-

BIRDING

...courtesy John Clement Photography

The Tri-Cities Region is home to eight National Wildlife
Refuges and Reserves and visitors are challenged not by the bird-
ing itself, but by the difficulty in finding enough free time to visit
each of the many viewing areas available. Birding in the Tri-Cities
is a well kept secret and birding enthusiasts from outside the area
are frequently very impressed with the variety of species and how
plentiful the birds are.

Due to the mild climate enthusiasts can enjoy viewing birds year
round. Each visit will promise new and different species as the area

attracts both migrating and resident avifauna.

For more information on birding activity in the Tri-Cities region

please visit Lower Columbia Basin Audubon

OUTDOOR ADVENTURE

..Chuck Robbins photo

Outdoor adventures opportunities abound: Biking, Fishing,
Hiking, Boating, Kayaking, Golfing and Sightseeing are among
the many popular activities to try during your stay. For more please

go to www.visittri-cities.com


http://www.lcbas.org/

BENELLI USA

Benelli USA, Accokeek, MD, is seeking a full time Video
Editor. The Video Editor is responsible for operating video editing
equipment and components to assemble digital media for public
presentation. Work is performed with considerable independence

under the general direction of the Video Production Manager.
Annual Salary : $45,000 - $60,000
Skills Required:

* Knowledge of the methods, equipment and techniques used in
the video editing field.

* Ability to effectively operate and maintain video editing sys-
tems and related equipment.

* Ability to effectively communicate ideas orally and in writing.

* Ability to visualize production scripts and other verbal or writ-
ten instructions.

* Thinks creatively, develops and/or designs artistic contribu-
tions.

* Makes decisions, solves problems, analyzes information and
evaluates results for best solution.

* Develops specific goals and plans to prioritize, organize, and
accomplish assigned tasks.

* Keeps up-to-date technically and applies new knowledge to job
specific tasks.

* Has a thorough knowledge of Adobe Premiere and Final Cut
Pro.

* Has experience with Adobe After Effects, Adobe Photoshop,
Speedgrade, Word and Excel.

* Experience operating high-end video cameras.

* Knowledge of video formats and codecs.

* Experience working with motion graphics is a plus.
Minimum Job Requirements

Experience Requirement: 1+ Years

6 _NOWA FIELD NOTES
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Education Requirements:

Graduation from an accredited college or university in an appro-
priate curriculum related to video editing/production, experience in
communications production work, or any equivalent combination of
training and experience. Must be willing to obtain Hunters Safety

certification and/or NRA range safety certification.

How To Apply

Benelli USA is an equal opportunity employer and encourages
minority, women, and veteran candidates to apply.

There are 4 ways to apply:

*  Complete the online form

*  Email your resume to Benellihr@benelliusa.com

*  Fax your resume and information to (301) 283-6813

*  Mail your resume and information:

Benelli USA Corp; Attn.: Human Resources;17603 Indian Head
Highway; Accokeek, MD 20607

ROCKY MOUNTAIN ELK FOUNDATION

RMEF Elk Calendar Photo Call

Hello everyone,

Please send me twelve (12) high resolution images of your favor-
ite elk shots from the past year. Tiffs or Jpegs are fine. Please do
not crop the images but make sure they are at least 300 DPTI at 9”7 x

12”. T will need a variety of elk—cows, calves, herds, bulls.

CD/DVD via snail mail, Dropbox, or any other downloadable

online format works fine.
Submission due Monday, November 10th.

Please let me know if you have questions and thank you in

advance!
Randi Mysse Ristau | Photo Editor, Rocky Mountain Elk
Foundation; 406-523-4523 phone | fax
rmysseristau@rmef.org | www.rmef.org


file:///C:/Users/chuckr/Desktop/rmysseristau@rmef.org%20
file:///C:/Users/chuckr/Desktop/www.rmef.org

By Mike Broadwater

Writing is hard work. The goal: making the words flow like warm
honey spilling out of a jar from top to bottom. Get the reader’s
attention, engage them in the story and give them something they

can take with them.

A lead sentence on a story about enjoying fly fishing and local
breweries could be: Fly fishing and beer go together like apple pie
and ice cream or peanut butter and jelly. Yes, imagine good fishing in a

mountain stream on a hot summer day with a cold beer nearby.

Readers are looking for great places to fish. Give them a location and
a reason to go there: Montana trout are managed not by stocking with
hatchery fish but rather by improving/protecting the habitat and
catch and release restrictions in certain sections of rivers to preserve

the wild population. That means wild and aggressive trout that are
looking for your fly.

A quote from an experienced outfitter will give value to the
story: “Personally, my answer would be to stick to the traditional
patterns. The Stimulator, affectionately known as a ‘Stimi’ is a main
staple of my box as well as a Royal Wolf, H.L. Varient, parachute
hopper and for a nymph-prince nymph.”

Provide the reader specific information that they can take with

them and use:

The Bitterroot River is a medium sized, clear stream that flows
Jfast over a rocky bed. The river can be fished by boat or by using
waders. The banks are a mix of woodland and grass while on the
horizon to the east rise the Sapphire Mountains and to the west are

the Bitterroot Mountains looming with snow covered peaks.

Put In: John Clemons Boat Launch

River Miles: 5-6

Take Out: Darby Bridge Fishing Access

Favorite Fly: Blue Haze

Odutfitter: Bitterroot Fly Company
www.BitterRootFlyCompany.com

Nearby Micro Brewery: Bitterroot Brewing Company

www.bitterrootbrewingcomp_any.com
Favorite Flavor: Sawtooth Ale

Finally, editors enjoy copy with great photos with cut lines.
Learn to use a camera or improve what you now provide. Besides it
will mean more income. This all may seem like work but make the

trip experience look like fun.
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Cutlines: Photos by Mike Brodwater

Bitterroot River: The Bitterroot River with its clear, fast moving
water and rocky bottom provides the holes and eddies for outstand-

ing fly fishing.

The Catch: The excitement of catching a native trout is better

experienced than described.

Cutthroat Trout: West slope cutthroat trout are native to

Montana and are the designated state fish. The fish is easy to iden-
tify by the red slash under its mouth.


http://www.BitterRootFlyCompany.com
http://www.bitterrootbrewingcompany.com

Photos: Leaving Seatlle; Whales in Juneau; Rafting Chilikat Eagle Preserve; Mendenhall Glacier;

Glacier Bay; Snorkling in Ketchikan; Victoria, B.C. at night; Our little boat.

KEITH AND MARY ELLEN SZAFRANSKI'S GREAT ALASKAN ADVENTURE
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Contact: Tim Delarm FOR. IMMEDIATE RELEASE

Phone: 907 929 5443
tim delarm & 59thpp com

SCOTT HAUGEN ~ OUTDOOR AUTHOR and
TV HOST TEAMS WITH ALASEA OUTDOORS
TELEVISION

Anchorage, Alaska - October 13, 2014 - 39th Parallel
Productions Inc., a television enterfzinment copany,
announced today the addition of Scott Hamgen as host
to the Alaska Outdoors Television team joining its Sth season in production, ainng weekly on the Outdoor
Chamnel nefwork.

For nearly 20 vears noted outdoor anthor and TV host, Scott Hangen has been a familiar name in the
nting and fishing world, “There’s no place I know that's as captivating and inspirational as Alaska™
shares Haugen. “The people, land and wildlife are so0 unique, and there are many great stories to umveil
Having lived for vears in Alaska’s Arctic, and hunted and fished throughout the state, I'm elated to be part
of the Alaska Outdoors team, and to retum to the Outdoor Chanmel.”

When living In Alaska Hangen ran an extensive wapliine, fished and bunted birds and big game. He also
tracked down and killed a man-eating polar bear with his Winchester 30-06 when living in a village
bordering the Chmkchi Sea, a story we look forward to sharing. “Having a host with a solid reputation in
the putdoor industry, who has proven himself in the state for a quarter-cenmry, adds great value to Alaska
Ctdoors TV,” offers Tim Delarm, Executive Producer of Alaska Outdoors TV.

Scott Hangen has hosted varions shows for the Outdoor Channel s original programming ssctor, including
Adventures Abroad, Game Chasers and Salmeon, Trout, Steelhead. Hangen has appeared on more than 400
TV episodes, penned over 1 700 magazine articles and written more than 15 books to include best-selling
nting and fishing bocks on Alaska, and is on the editorial staff of three Alaska-based magazines. He
continmes to write over 100 magazine articles a vear and deliver over 50 seminars, annually, making hin a
great addition to the team.

Alazka Outdoors Television can be seen every week on the Outdoor Channel 3x weekly - Anchor slot
Samrday at 1:00 p.1m. Eastern Time.

Pnlmmemfumanmmﬂhshﬂumm“ﬂmmmemwebsm;ﬂm Facebook and
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THE STURGEON: B.C.’S VERY OWN RIVER
MONSTER

Sturgeons are truly unique creatures believed to be on Earth in
their present form for the last 200 million years during the end of
the Triassic period, ranking them among the most ancient animals
to inhabit Earth.

There are 25 dif-
ferent species of
sturgeons around
the globe from
China to Russia,
Europe to North
America. North
America is home to
the white sturgeon
species, which also
happens to be the
only sturgeon spe-
cies listed LC (least

concern), whereas all

other species are either listed as critically endangered, endangered,

threatened or vulnerable.

The white sturgeon is North America’s largest freshwater fish. It
can reach an age of over 150 years and reach a length of 6.1 metres
(20 feet). The largest sturgeon ever caught on record weighed 498.9
kg (1,100 pounds) and measured 3.76 metres (12 feet, four inches).

An important reason why the white sturgeon is doing so well
here in British Columbia is because sturgeon fishing is big busi-
ness. Annually, thousands of anglers from around the world and
across Canada come to British Columbia to pursue this prehistoric

river monster.

Anglers going for a sturgeon must use barbless hooks that do not
harm the animal and it must be released again. Sturgeon anglers
also must obtain a special sturgeon conservation licence, which
costs $8 per day for British Columbians and $15 per day for all
non-residents. The money from this fee goes, in its entirety, to

sturgeon conservation.

It was last year when a friend asked me if I had ever gone stur-
geon fishing. To his utter surprise, I answered no, which led him to
wonder how that could be, as thousands of anglers pay top dollar to
travel to B.C. to fish sturgeon and I practically live in the middle

of the action.

That got me thinking that, as an angler and a hunter, I prob-
ably owed it to myself to at least try sturgeon fishing once in my
lifetime and began to give some serious consideration and planning
to catching a B.C. river monster. It just so happened that I knew
somebody to ask for advice on sturgeon fishing and he was most

helpful and even offered to assist me on the trip.

T0_NOWA FIELD NOTES

Originally, I set the sturgeon fishing date to coincide with the

annual sturgeon fishing derby held in Lillooet, but a change in my
work schedule nullified that idea, which turned out to be a very
good thing. I rescheduled the fishing trip for the last weekend of
August; that way I could share this unique experience with my wife

and my brother, who was visiting us from Switzerland.

On Sunday, Aug. 31, we met my sturgeon expert friend and fol-
lowed him to his secret sturgeon fishing place. The weather was
mixed with light rain and sun periods, just perfect for some good
fishing, although at times heavy winds made it difficult to cast far
enough out into the deep water of the mighty Fraser River, where

big sturgeons swim.

After several hours of watching for the tell-tale twitch on the rod
tip it finally happened: Fish on! My sturgeon expert friend Clay
hooked the fish and asked who wanted to reel the beast in. We
quickly decided that this honour should belong to the guest and so
my brother had the task of getting the sturgeon on land and have
the pictures taken. It was not a big fish by any means — maybe
four feet at most — but it was the first B.C. river monster that I
had ever seen close up and touched with my own hands.

I am thankful for everything Clay did in assisting us on the trip
with his advice and tips. It was for sure one of the best outdoor
experiences I have had in many years, and best of all, I was able
to share it with my wife Heidi and my brother Roland — and it
doesn’t get any better than that.

..Othmar Vohringer, www.othmarvohringer.com

TU ESSAY CONTEST

Trout Unlimited today launched an essay contest open to the
angling public that will net the winning author $1,000 and a spot
in an upcoming edition of TROUT Magazine. Essays must focus
on wild steelhead and must be no more than 500 words to be con-
sidered for the top prize. The winning essay will be read aloud
at TU’s Nov. 20 launch of its new Wild Steelhead Initiative in
Seattle.

Interested writers--published or not--can learn more about the

contest on TU’s website:

http://www.tu.org/press-releases/tu-announces-1000-wild-steel-

head-essay-contest
Entries must be submitted by Nov. 11 to be considered.

...John Kruse
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BOAT US
Take the Boat Winterizing Quiz g M r_.uu_:%
(True or False)

Ethanol (E10) fuel and engines: If a boat has a built-in gas tank,
it’s recommended to leave the tank as full as possible over the win-

ter with a smidgen of room for fuel expansion.

TRUE: Leaving the tank nearly full limits the amount of mois-
ture that can potentially condense inside on the tank’s walls as out-

side temperatures fluctuate. TIP: Never plug a fuel vent.

Ethanol and phase separation: Come springtime, any phase-sep-
arated gasoline in the tank can be fixed by adding a fuel stabilizer

or additive.

FALSE: Once gasoline phase separates, that’s it. Kaput. End of
story. The only solution is to have a pro remove the contaminated
fuel and water mixture and start anew. However, it’s critical to use
a fuel stabilizer each fall to help keep fuel fresh over the winter,
keep corrosion at bay and to help prevent the onset of phase separa-
tion.

Freeze damage: Because it’s cold up there, BoatUS insurance
claims for engine block freezing come from northern climates.

FALSE: While there are quite a few claims from the colder cli-
mates, many boat insurance freeze damage claims also come from
southern, temperate states hit by an unexpected freeze or when
space heaters fail due to sudden storm power loss.

Space Heaters: It’s okay to “winterize” the boat by leaving a space
heater running onboard.

FALSE: In addition to the sudden power outage problem, every
winter BoatUS sees fires from heaters, plugs and cords, and from

heaters that were left running on unattended boats.

For more information please visit: www.boatus.com
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BUSHNELL

Bushnell Outdoor Products was recent-
ly named a winner in the Field &Stream
annual Best of the Best awards for their
new Wireless Trophy Cam HD trail

camera.

With hunting seasons starting up all
across the country, the Wireless Trophy Cam HD is the ultimate
next generation scouting tool. With the transmission of thumbnail
images via email or text, hunters can monitor activity and keep an
eye on the woods in near real time, while an exclusive free smart
phone app allows hunters to quickly modify camera settings. Hi-res
images are saved to the web portal (www.wirelesstrophycam.
com) where users can download images or change camera settings
remotely. Now hunters no longer need to walk around their hunt-
ing areas, making noise and spreading scent around. You can liter-
ally have the camera scouting for you right up until it’s time to go
hunting.

The Wireless Trophy Cam HD is simple to set up using patented
Zipit Wireless technology and includes a prepaid AT&T data plan
that provides users with unlimited thumbnail images for the first
30 days. From seasonal to year-round scouting, Bushnell offers
data plans (no contract required) as economical as $9.99/month to
complement a variety of scouting tactics, including a convenient
pay-as-you go plan. Data communication to and from the camera
operates on AT&T’s fast and reliable 4G LTE network.

Bushnell packs each Wireless Trophy Cam HD with a host of
technologically advanced scouting tools. With a .6-second trig-
ger speed and an 8MP camera that captures 720p high definition
(HD) video, Wireless Trophy Cam HD helps hunters more effec-
tively monitor game activity without stepping foot in the field.

The Wireless Trophy Cam HD has a minimum advertised price
(MAP) of $599.99.

For more information visit, www.bushnell.com or Mike Capps,

mcapps@howardcommunications.com, 573-898-3422

MACK’S LURE

For more please visit: www.mackslure.com


mailto:mcapps@howardcommunications.com

ROCKY MOUNTAIN ELK FOUNDATION

Public Access Secured in Southwest Montana
The Rocky Mountain Elk Foundation
teamed up with a private landowner, the
Bureau of Land Management (BLM), US
Forest Service (USFS), Montana Fish,
Wildlife and Parks (FWP) and local sports-

men groups to secure permanent pubhc

access to approximately 41,344 acres of public lands in time for

Montana’s 2014 general big game hunting season.

RMETF funding assisted in the purchase of a 30-foot wide
permanent road easement to cross 0.66 miles, in three separate
road segments, of a private ranch through two drainages in the
Medicine Lodge area approximately 35 miles southwest of Dillon

in Beaverhead County.

RMEF also partnered with the BLM Dillon Field Office in
2013 to complete construction on a road project that re-opened and
improved public access to more than 9,355 additional acres at Cow

Creek in the Medicine Lodge drainage.

Since 1984, RMEF has opened or secured access to more than
215,000 acres in Montana and 758,000 acres nationally across elk
country for hunting, hiking, fishing, camping and other outdoor

activities.

RMEF Opposes Sale or Transfer of Federal Public Lands

Concerned about the continuing rhetoric and political posturing
surrounding the wholesale disposal, sale or transfer of federal land

holdings, RMEF stands in opposition to such potential action.
David Allen, RMEF president and CEO, in sent a letter to all

members of Congress across the West, in part stating, “The notion
of transferring ownership of lands currently overseen by the U.S.
Forest Service, Bureau of Land Management or any other federal
land manager to states, or worse yet to private interests, is not a
solution to federal land management issues and we are opposed to
this idea.”

RMEF maintains that transferring public lands to states to
manage will not work for two primary reasons: 1) States are not
equipped or prepared to manage these additional lands. The costs
are enormous. Most states in the nation are in the red financially
and do not have the funds to fight wildfire, treat noxious weeds
and improve access. That shortfall will lead to the potential sale
of public lands; 2) Transferring ownership of public lands does not
address the real issues such as the lack of management or the con-

stant barriers put forth by litigious groups.
Media Contact: Mark Holyoak, 406-523-3481,
mbolyoak@rmef.org.
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In Honor of Clean Water Act Anniversary, 185 sportsmen
groups recently released a letter to EPA
Administrator Gina McCarthy and
Assistant Secretary of the Army Jo-Ellen
Darcy expressing their support for the
EPA and Army Corps of Engineers’ clean
water rulemaking on the heels of the
Clean Water Act’s 42nd Anniversary.

The agencies’ proposed clean water rule
would clarify Clean Water Act protections for water bodies that
provide drinking water for one in three Americans and benefit fish
and wildlife and their habitats. The rulemaking process responds
to two Supreme Court rulings (in 2001 and 2006) and subsequent
agency actions, all of which muddied the proverbial waters by cre-
ating uncertainty about which bodies of water were protected under
the Clean Water Act, leaving many of our nation’s waterways at

increased risk of pollution and destruction.

Sportsmen have been actively engaged on the issue and are par-
ticularly concerned that efforts to derail the clean water rule would
harm the U.S. hunting- and fishing-based economy, which gener-
ates $200 billion in annual economic activity and supports 1.5 mil-
lion jobs.

Of particular importance for sportsmen is the 140-percent
increase in the rate of wetlands loss between 2004 and 2009,
which has caused the destruction of critical waterfowl habitat and
decreased hunting opportunities.

According to a recent report, nearly 60 percent of all stream
miles in the U.S. are considered small, intermittent or headwater,
and protecting these seasonal waterways from foreign materials and
toxins is critical to maintaining clean water for drinking and recre-
ation, as well as safe and healthy fish and wildlife habitats.

The agencies are accepting public comment on the proposed rule
through Nov. 14, 2014. Members of the public interested in com-
menting can do so here.

For more information please visit: www.trcp.org

Media Contact: Katie McKalip, 406-240-9262,
kmckalip@trcp.org

RICHLAND, WA, MAY 1-3, 2015



GOT QUESTIONS?
GOT ANSWERS?

............................................................. Let NOWA Hook You Upl

@J NOWA'S Mantoring Committea matchea mambera wha
poaams axpariise in an area of cutdoor communications
with mambars wanting guidance in that area If you hewa

aldila arnd knowladge you're willing te shara with another
............................................................. NOWA mamber, or you sask toring in & particular
mapact of outdoor communicationa, contact Duana

Dungannon at mrypEccountry.rad.

Woauld you like somaona to look at your naxt artide
bafora you aand it¥ Or would you be willing to do that for
aomeone in nead of feadbad.?

Daon't be ahy about asking for halp, ard don't aall yoursslf
ahort about what you can offar. Evan NOWA board
mambara are azking for mantors, and we know wa have

nowcomars with widoad mwvasoms akills such as:

QUERY WRITING | VIDEO EDITING | OUTDOOR FHOTOGRAFHY
ARTICLE FEEDBACK | HELF WITH SOFTWARE
BOOE FUBLISHING | BUILDING A WEBSTTE

FINDING A GOOD BREW FUB AT THE NEXT NOWA CONFERENCE

Natworking with other professional communicators is a key baneht of NOWA membership
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NOWA Mentoring Program

NOWA’s new mentoring program aims to match members in need of help with members who have expertise in
that area. Here’s a great opportunity to share what we know.

Offer to Mentor Other NOWA Members

P
o

, am willing to offer to mentor NOWA members in the fol-
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Query writing

Article writing

Article proofreading/editing
Photography

Marketing images

Book publishing

Book marketing

Website development
Filming

Radio broadcasting
Television broadcasting
Video production

Software help — specific program(s):
Other:

Request for Mentoring

I would like to receive help from NOWA members in the following area(s):

Query writing

Article writing

Article proofreading/editing

Photography

Marketing images

Book publishing

Book marketing

Website development

Filming
Radio broadcasting
Television broadcasting
Video production
Software help — specific program(s):
Other:

Please return to Mentoring Program Chair Duane Dungannon, mvp@ccountry.net
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